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DESIGN AND 
NEW OWNERSHIP — NEW HORIZONS 


After thirty years of service to the furniture manufacturing 
industry, the Cosgrove publication, FURNITURE DESIGN AND 
MANUFACTURING (formerly Furniture News) has changed 


ownership. 


GRAPHIC ARTS PUBLISHING CO., of Chicago, a highly re- 
spected and capable publishing organization, is the new owner. 
This firm, internationally known as the publishers of THE 
GRAPHIC ARTS MONTHLY, has faithfully served the printing 
and allied industries since 1929, and is the recognized leader 
in its field. 


Co-publishers Louis I. Lewis and Myron F. Lewis have pledged 
themselves and their organization to the service of the Furniture, 
Upholstering and Bedding Industries and the readers of 
FURNITURE DESIGN AND MANUFACTURING. To help 
achieve this, R. A. Helmers, formerly managing editor of 
Furniture Production, will become Editor. David Shulman, one 
of the vice-presidents of the GRAPHIC ARTS PUBLISHING 
CO., will assume the duties of Business Manager. I will continue 
as Advertising Sales Manager. 


We aspire to a position of leadership in the Furniture, Uphol- 
stering and Bedding Industries. We ask your help as we grow; 
we seek your constructive criticism as we strive to create the 
magazine you, as executives, can rely on for the ultimate in 
authoritative and helpful editorial content and service. 


Watch for the January and subsequent issues! 


Sincerely, 


C. A. COSGROVE 
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‘inf, the ALL-NEW 


January issue of 


FURNITURE 


Design and 


\1 


EDITORIAL POLICY 
COLOR AND FORMAT 
ADVERTISING POWER 


UNDER THE 
PROVED SUCCESSFUL POLICIES 
OF GRAPHIC ARTS PUBLISHING CO. 


WITH 


. new owners and publishers 


COVERAGE 


READERSHIP 


VALUE 


































Manufacturing 


New ownership will apply to FDM 
the 50-year success-patterns which 


built GAM to... 


unchallenged leadership in the 
Graphic Arts Field. A long list 
of new features will make 
PIM, always a good buy, a 
better buy . .. with most com- 
plete coverage and solid adver- 
tising power in the Furniture, 
Upholstering and Bedding in- 
dustries. 


R. A. Helmers, editor of Furni- 
ture Design and Manufactur- 
ing, was formerly managing 
editor of Furniture Produc- 
tion, Nashville, Tenn. Dur- 
ing the past five years he 
has traveled from coast to 
coast, visiting furniture 
factories and discussing in- 
dustry problems with its 
leaders. He brings to Furni- 
ture Design and Manufactur- 
ing an intimate knowledge of 
what management, design and 
production executives require 
in editorial service. 


See other side for new FDM FUTURE FEATURES 


Coming January 1959 
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editorial direction which tells the reader: (r 
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ARE AVAILABLE . . . their properties, performance and appearance. 


MATERIALS 
Om ARE UTILIZED . . . their adaptation to furniture products, including fabri- 


cation and assembly methods. 
MATERIALS 


wl | ENHANCE SALES .. . their appearance, comfort, utility and economy, as it 


affects marketing strategy. 


rmew FOUR-COLOR COVERS 
On Kromekote paper stock to match the quality market and readers this 


publication serves. New cover designs that provide an appetizing 
entree to the wealth of useful material to be found between its covers. 


rmew READER SERVICE CARD 
to enable busy executives to take further action on ideas generated by 
FOM editorial content. 


re ly DEEPER PENETRATION OF BUYING INFLUENCES FT 
because of increased readership. 


) FA 
mew MERCHANDISING AND MARKETING by 
services for advertisers. ae | Ar 


FRETH rate structure | ow 


rew OPPORTUNITY FOR YOU TO SELL THIS MULTI-BILLION lat 
DOLLAR MARKET. 


YOUR ADVERTISING WILL BE READ AT EVERY LEVEL OF BUYING INFLUENCE 
because FDM is edited for the benefit of its readers. 


Marketing and Media Literature available. Be 
sure to call or write for your copies. 





FURNITURE DESIGN AND MANUFACTURING 
666 Lake Shore Drive ¢ Chicago5, Illinois * WHitehall 3-4464 
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NEW OWNERSHIP—After thirty years as a Cos- 
grove publication, FURNITURE DESIGN AND MANU- 
FACTURING has changed ownership. C. A. Cosgrove 
(right) signs bill of sale and extends best wishes 
to Co-Publishers Louis I. Lewis and Myron F. 
Lewis (out of city) of Graphic Arts Publishing 
Co., and David Shulman (center). 
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NEW TEAM—David Shulman, (right) Graphic 
Arts Publishing Co. vice-president, is new business 
manager of FURNITURE DESIGN AND MANUFACTUR- 
ING. R. A. Helmers, (center) managing editor, 
Furniture Production, Nashville since shortly after 
its debut in 1952, has resigned to become editor of 
FURNITURE DESIGN AND MANUFACTURING, head- 
quartered at American Furniture Mart in Chicago. 
C. A. Cosgrove remains with magazine as advertis- 
ing sales manager. 
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Chair Eliminates 


Upholstering 


Process 


VINYL FOAM CUSHIONS, molded with a textured 
surface, are spaced at half-inch intervals on metal 
frame. Chair was designed by Raymond Spilman 


for Simmons Company. 


A NEW OUTDOOR-INDOOR 
chair of plastic and metal—in which 
the process of upholstery has been 
eliminated—has been created for 
Simmons Company by Raymond 
Spilman, industrial designer, of New 
York. 

Designed primarily for leisure- 
living at pool-side, on the patio, and 
at motels, the chair features vinyl 
foam cushions with a textured sur- 
face. A combination of foamed and 
unfoamed vinyl, cured simultaneous- 
ly, forms an integral cushion which 
is both washable and weather-resist- 
ant. 


The new Simmons chair has six 
modular cushions that are spaced at 
one-half-inch intervals and cemented 
to bars, which in turn are attached to 
a simple framework of steel or alumi- 
num, The cushions can be easily re- 
placed to introduce a new color 
scheme. United States Rubber manu- 
factured the cushions. 


Sun chairs and chaise lounges can 
be achieved by adding more cushions 
to a longer frame, Spilman said. 


The unique vinyl foam cushions can 
be produced in any desired color and 





texture by the Union Carbide Corpo- 
ration’s Elastomer Process. Unfoamed 
vinyl slurry is poured into a heated 
mold first, then the vinyl foam is 
added. Under heat they fuse into one 
unit, Vinyl foam has been used to 
make seating for schools, subway 
cars and taxis. 


The new Simmons chair was intro- 
duced in the “Room of Tomorrow” 
at the National Hotel Exposition in 
November in New York. Additional 
new designs by Spilman were intro- 
duced in the Simmons show room at 
the exposition. a 





Scandinavians Set Export 
Quality Controls 


D amsu, SWEDISH, NORWE- 
gian and Finnish furniture manufac- 
turers want to establish quality con- 
trols on their furniture made for ex- 
port, A joint committee representing 
makers from the countries has been 
established and expects that quality 
marks on standards of design and 
craftsmanship will go into effect at 
the beginning of 1959. 

Old line manufacturers in these 
countries view with some concern 
the output of newcomers into the 
field who have been attracted by the 
possible profits in furniture export. 
They hope to avoid possible harm to 
the good reputation of Danish 
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furniture abroad from what they con- 
sider furniture of inferior quality, 
according to information received 
from the American Embassy in 
Copenhagen by the Business and De- 
fense Services Administration, U.S. 
Department of Commerce. 

Some designers in Denmark actual- 
al hope the fad for Danish design 
dies down so that the taste which 
creates imitation is transferred to 
another style. This small group of 
furniture designers would prefer 
that exports of their product to the 
United States did not exceed $3.2 
million annually. 

During the first seven months of 


1958, Danish exports of all types 
of furniture to all countries were 
running 30 percent higher than for 
the like period of 1957. Exports for 
the 1958 period amounted to $6,006,- 
000 and $4,648,000 for the 1957 
period. At this rate exports of all 
types of furniture for the entire year 
are expected to range between $12,- 
600,000 and $14,000,000 as _ con- 
trasted with 1957 full year sales of 
$9,688,000 to all countries. 

The increase is being absorbed in 
the European market, primarily by 
West Germany, and elsewhere by 
Canadian purchasers, Exports of all 
types of Danish furniture to the 
United States in the first seven 
months of 1958 declined slightly to 
$2,380,000 from the $2,408,000 ex- 
ported in the first seven months 0 
1957. United States production 07 
all household furniture is about $2.° 
billion annually. - 
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Brand new from Georgia-Pacific 














No more priming! 
One coat covers! 





No prime coat needed. Cuts time, cuts labor, cuts painting costs. 
Optimum paint holdout, light color, reduce paint quantity used. 
Super-smooth surface means faster, better painting; superb finish. 
No screenback “fuzz” to contaminate paint job. Smooth both sides. 


G-P’s extensive line is produced by a special ‘‘dry process” that makes hard- 
board smooth on both sides, and interlocks the fibers. There are no burred or 
flaked edges when cut. Machining is smooth, clean—easy on tools. 


See- eiticneatiiend ein for it today! 


SE CME TRIE ETI eee 






rot 1258 Equttable Stig, Potand 4, Origen corte 
op 








Print grain surfaces are harder, smoother 
over new Factory-Sealed Hardboard. 
Improves stain resistance. 
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QUALITY MATERIALS 


One OF THE LEADERS IN THE FIELD OF 
booth manufacturing and installation for many 
years is the Bianco Mfg. Company of St. Louis, 
Missouri. They may be considered the world’s 
largest manufacturer of commercial seating and 
booth installations for clubs and bars, 
Charles Bianco attributes the success of his 
° company mainly to a consistant attention to superior 
Bianco Manufacturing Co., Manufacturer of quality tor materials to be used, such as hardwood 


° frames, springs, and padding materials—the hidden 
Booths and Commercial Seating for Restaurants  fa¢tors for comfort and serviceability. 


° ° , e Moreover the company is keeping abreast of 
and Clubs, Believes in Quality Construction all innovations available in the field of which an 
° example is shown by the new type springs used 
Based on High Grade Materials in the backs of booth installations for one of the 
finest clubs in the South, 

Not only are they using good material, but use 
enough of it as is indicated by the amount of 
springs installed and the extra amount of insulator 
and padding materials, This practice eliminates 
the spring feel under the plastic covers, which is 
typical of poor restaurant booth construction. 

Proof of the outstanding quality of Bianco’s 
installations is their growing popularity abroad. 
There are installations in Canada, Iceland, Alaska, 
Hawaii, and England. In this country some of 


Bianco’s customers are swank clubs, too exclusive 
to permit their names to be mentioned. 










INNER CONSTRUCTION of booth 
seats by Bianco include No-Sag 
springs, burlap, sisal and cotton 
batting. Photos courtesy of No-Sag 
Spring Co. 
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Stressed in booth manufacturing 





DIRECTING THE COMPANY is president Charles Bianco, HARDWOOD IS FABRICATED on modern equipment 


Bianco Manufacturing Co., St. Louis. in Bianco’s woodworking division. 





SPRINGING UP night club booth calls for No-Sag in SPRINGING IS FOLLOWED by application of burlap 
seat, “Supr-loop” springs in back. on production line at Bianco. 








BOOTHS ARE INSPECTED for comfort and appearance LEADING RESTAURANTS and clubs attract customers 
before packaging in corrugated boxes. with furnishings by Bianco. 
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FOR DISTINGUISHED SERVICE to the Bedding 
Industry, J. Paul Fanning, secretary and general 
manager, National Association of Bedding Man- 


Picture Report 
On The 


Bedding Show 


Tue NATIONAL ASSOCIATION OF BEDDING 
Manufacturers presented its leaders with awards for 
distinguished service at its annual convention and 
trade show. Elected president was Bernard M. S. 
Kegan, executive vice president, Sealy Mattress Co., 
St, Paul, Minn. He is a former vice president and 
trustee of NABM. Other new officers are: vice 
president—John G. Sevcik, president, Burton-Dixie, 
Chicago, and treasurer—William Friedlander, Inland 
Bed Co., Chicago. J. Paul Fanning was re-elected 
secretary and general manager. 


ufacturers, receives award from outgoing presi- 
dent, S. D. Wolf, left. Presentation was made 
at NABM banquet. 


NEW PRESIDENT, Bernard M. S. 
Kegan, Sealy Mattress Co., St. Paul, 
delivers acceptance address at the 
NABM Convention. 


STATESMAN’S VIEWPOINT—Senator 
A. S. Monroney tells the bedding 
industry “What Is Ahead for Amer- 
ica” in his address. 


[f “MATTRESSES, A Study of Women’s 

| Attitudes and Preferences,” was 
title of address by Dr. J. N. Peter- 
man, The Buchen Co., Chicago. 





AWARD FOR SERVICES was presented outgoing presi- RECEIVING GAVEL, right, is new president, Bernard 
dent, S. D. Wolf, left, American Wholesalers, Washing- M. S. Kegan. S. D. Wolf, outgoing president of the 
ton, D. C., by William J. S. Herbert, Orrville Bedding National Association of Bedding Manufacturers, 
Co., Orrville, Ohio. makes presentation. 
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NEW MATTISON “66” SHAPING LATHE 
if OPERATES 
_ AUTOMATICALLY 






Field tests prove that pre- 
cision wood-turning opera- 
tions are done faster... 
with minimum supervision. 





Low-cost turning is made possible by auto- HOPPER-FEED ATTACHMENT 


from centering the piece and engaging knives 


to ejecting the finished turnings. 

Air power operates the automatic motions 
of tailstock, carriage, and steadyrest. Easily 
,adjustable to any required production rate. 
Mattison ‘‘66”’ handles stock from 34” to 4” 
square and up to 30” long. 


EXAMPLES OF SAVINGS: Here are 
some of the records established by the Matti- 





ator son ‘‘66” at Bergmann Wood Turning, Chi- 
ling cago: Average production of 2400 turnings in 
ner- 4 


8 hours tripled former results; rough maple 
stock turned at the rate of 7 pieces per minute 
instead of 2 pieces—average on manually op- Once the hopper is loaded, feeding is auto- 
erated lathes. matic. Can be swung away from lathe, giving 
easy access to knives for whetting, touching 
up, or setting. Write for details today. 





. Operator just makes the setup and pushes the button; one man can 
easily keep two automatic lathes in operation simultaneously. 








MATTISON 


MACHINE WORKS 
ROCKEORO ILL. U.S.A 





MATTISON 


WOODWORKING MACHINERY 
“Built better... to produce better quality” 
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Sraristics DO PROVE THAT 
in order to stay in business today, 
profit is a must. Profit is the only 
means of offering security to em- 
ployees—and the money incentive 
seems the only everlasting prize, in 
this materialistic world of ours, that 
will satisfy personal ambitions. 

Profit figures of a business show 
that a company made money. The 
figures don’t tell us how this money 
was made—whether by a stroke of 
good luck, by underselling competi- 
tors or other methods, or by good- 
thinking management operations. 

The dictionary gives us two defini- 
tions of the word, “profit.’”” One as: 
“Proficiency; advancement; improve- 
ment.” Another as: “Any advantage; 
any accession of good from labor or 
exertion.” The Bible says, “For what 
shall a man be profited, if he shall 
gain the whole world, and forfeit his 
own soul?” 

The dictionary and the Bible seem 
to agree in that material gain as such 
is not enough . . that underneath 
the cold statistical facts of a business 
must be a soul. . . a sensitivity to 
human rights, wants and desires, and 
a responsibility toward the welfare of 
the community in which it operates. 

As Marshall Field once said, “‘The 
man who puts $10,000 additional 
capital into an established business 
is pretty certain of increased re- 
turns; and in the same way, the man 
who puts additional capital into his 
brains—information, well directed 
thought and study of possibilities— 
will as surely, yes. more surely, get 
increased returns. There is no capital 
and no increase in capital safer than 
that.”’ 

If I had one rule for improving 
American business, I would suggest 
that business take more time to work 
out their underlying purposes and 
objectives. We are too often inclined 
to fire before we see the whites of 
our customers’ eyes. The great ad- 
vantage which some businesses enjoy 
over others lies largely in superior 
strategy. 

Visualization in business might be 
quite similar, but the difference in 
the effectiveness and manner in which 
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Successful Business 
Requires More Than 


Statistics 


An Address by Don L. Jordan, President, 
Johnson-Carper Furniture Co., 

Given Earlier this Year at Hollywood, Florida, 
Emphasizes the Human Element in Business 


it operates in the attitude of a cor- 
porate citizen can be the difference 
between day and night. Certainly, we 
have seen this difference in manu- 
facturing, wholesaling, and retail fur- 
niture store operations. And the buy- 
ing public feels and sees the dif- 
ference, too. 

Everyone is creative, but it is the 
exertion of our creativeness that 
turns it into creative ability. It is 
this ability that makes the difference 
in our business operations. As Charles 
F, Kettering once said, “I have never 
heard of anyone stumbling on some- 
thing sitting down.” Not activating 
our creativeness is literally a matter 
of sitting down on the job. 

It should be remembered too that 
while profit, as a means, if essential 
to the life of a business, as an end, 
is a form of death. We in business 
should take on the “built-in” sense 
of urgency like that of Dick Lee, 
youngest mayor of New Haven, Con- 
necticut, whose limitless energy and 
social dedication is rebuilding this 
city and making mockery of the wide- 
spread lament that his was a dying 
city and nobody could save it. 

There’s a tendency on the part of 
many of us to put the blame of busi- 
ness recession upon the shoulders of 
others. But this is scarcely a respon- 
sible pastime when, by the sharpening 
of our own wits, the creating of ideas 
and better methods of operation could 
lead us up the path of optimism, It 
has been said, “So long as new ideas 
are created, sales will continue to 
reach new highs.” 

Let us not permit our minds to 
work like a sun dial, which records 
only sunshine, but rather include in 
our thinking historic lessons of eco- 
nomics, principles of sound business 
—never forgetting the moral and hu- 
man issues involved. 

Sometimes a good scare is worth 
more to us than good advice. Surely 
this could not be more dramatically 
shown than with our recent Russian 
experience, So a recession of busi- 
ness could, in a sense, be the jolt 
we need—the jolt to detour us from 
the road that money is everything 

. . to a broader highway that can 


show us there are other assets in 
business aside from the necessary 
profit. 

In the opinion of one young busi- 
ness man about whom I was reading 
recently, he bemoans the fact that 
everybody used to take business se- 
riously, but now they take themselves 
so seriously. He says, “let’s have some 
fun; it’s almost as nice as money, 
and at today’s prices, who can live 
on that?” 

Perhaps it’s time to ask ourselves: 
Are we having fun producing and 
selling furniture? Are the people who 
work for us having fun in their jobs? 
Or have we inhibited their creative- 
ness with a big stick threat of “now’s 
the time to tighten our belts; now’s 
the time to work, work, work as you 
never have before, or else lose your 
job.” How can an employee be profit- 
able when his very actions and 
thoughts are stymied with fear? 

After all, it’s the best things in 
life that are worth working for. So, 
if in our role of leaders in business, 
we put a spark of fun and excitement 
in the day’s work . . a drop of 
human kindness . . . a dash of un- 
derstanding . . . plus a large jigger 
of social responsibility . . We will 
have a pretty good recipe for bet- 
ter and happier business operations. 

As Woodrow Wilson stated, “Pro- 
vision for others is a fundamental 
responsibility of human life.” This 
attitude toward our business, our 
community, and our nation can work 
wonders in the preservation of the 
rights and dignity of men to which 
this nation is dedicated. 

There’s an old Chinese Proverb: 
“If there is righteousness in the 
heart, there will be beauty in the 
character. If there is beauty in the 
character, there will be harmony in 
the home. If there is harmony in the 
home, there will be order in the 
nation. Where there is order in the 
nation, there will be peace in the 
world.” 

This certainly is adaptable to 
business philosophy—with our eye on 
statistical facts, and our hearts on 
those things which money cannot 
buy. La 
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VERSABORD 
gives you the 
competitive edge 





... a Strong, versatile core for beautiful 
laminated tops every time 


Weyerhaeuser VERSABORD is the all-around core material that 
puts the progressive furniture manufacturer many steps ahead of 
competition. Look at this T-molding being applied to a VERSA- 
BORD core dinette table top. Note the straight edge groove that 
has been routed without break-out or chipping. 


VERSABORD’S precision smooth, grain-free surface requires no 
sanding allowing decorative plastic and thin wood veneer to be 
laminated with the tightest bond possible. Lumber bands can be 
| applied by butt joint, tongue and groove or doweling methods. 
| " Durable VERSABORD edges also can be beautifully finished when 
: filled and then coated with an enamel, lacquer or varnish. 

















For topnotch performance in furniture, display, sink or counter 
top production, VERSABORD has “the edge” every time. Available 


in standard 48” x 96” panel size. Inquire about special sizes. 
= % WEYERHAEUSER 
A WEYERHAEUSER 
Silvatek 
PROOUECT 


For additional information write: SILVATEK, Weyerhaeuser Timber Company, Tacoma, Washington 








Nov.-Dec., 1958 FURNITURE DESIGN AND MANUFACTURING 11 














Industrial Leaders Predict 
Business Increase In 1959 


Dun & Bradstreet Surveys Heads of Largest Companies 
in the United States Regarding Business Outlook 


Business NEXT YEAR WILL 
show marked improvement over 1958, 
say 94 per cent of the company presi- 
dents surveyed by Dun & Bradstreet. 

But the optimism expressed by the 
109 company heads is considered and 
cautious and often qualified by com- 
ments that “no all-out boom should 
be expected.” 

None predicts a tremendous up- 
surge of business in 1959. More like- 
ly, they are inclined to think, business 
will stabilize at, or slightly above, cur- 
rent levels and the national economy 
will continue a slow but steady rise. 
1959 is seen by the men who head 
many of the 500 largest companies 


in the United States as a year of 
gathering momentum—a year of 
transition to the 1960’s when, barring 
war, genuine boom years may de- 
velop. 

Those who would hazard an esti- 
mate of their sales gains in 1959 an- 
ticipate an average 10 to 13 per cent 
increase, But they point out that the 
improvement is being measured 
against “a very poor year.” Other 
companies look for ‘“‘modest or grad- 
ual” improvement and a year that is 
“slightly better in billings—much 
better in bookings.” 

The presidents also predict next 
year will be remarkably free of major 





financial problems. Nearly six out of 
ten companies anticipate no serious 
financial problems of any kind in 
1959. A number of the companies re- 
port that they are relatively debt-free 
and otherwise in good financial shape. 
With small capital expenditures ahead, 
many companies report no immediate 
need to increase equity or seek long- 
term financing. 


The real net gains of 1959, say the 
presidents, are more likely to develop 
from such recession-bred measures as 
cost-cutting, increased efficiency, mod- 
ernization, tighter scheduling and in- 
ventory control, and new product, de- 
velopment when these and similar 
programs began to pay off. And man- 
agement, which now counts these 
economies as a recession “blessing,” 
intends to continue them next year 
in an effort to strengthen profits in 
the face of rising costs and stiffening 
competition. 

According to the survey findings, 
business will be confronted with three 
crucial problems in the year ahead: 
the continuing profit, squeeze, rising 
costs, and the need for bigger and 
better sales and marketing forces. 


Company presidents participating 
in the Presidents’ Panel surveys in- 
clude B. Edward Bensinger, The 
Brunswick-Balke-Collender Co.; D. L. 
Kroehler, Kroehler Manufacturing 
Co.; and Grant G. Simmons, Jr., Sim- 
mons Co, 





Motivation Research 
Invades the Bedroom 


Researchers Have Been Peeking Lately 
To Find Out What Your Customers 
Think About Sleep, Mattresses and Bedrooms 


Bepaoom INVASION BY MO. 
tivational researchers has turned up 
the answers to such questions as why 
a woman often picks a mattress which 
is firmer than the one she would like. 
Or how the upper middle income bed- 
room differs from the bedroom in a 
lower middle income home. 

Sponsored by Sealy, Inc., Chicago, 
one of the country’s largest manufac- 
turers of bedding, the just released 
study consisted of intensive inter- 
views of hundreds of people and in- 
terpretations by psychologists and 
others with special technical and so- 
cial skills. 
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Sealy wanted to find out not what 
people said about sleep and bedding, 
but what they really felt about them. 
Some of the results are surprising. 


For instance, the researchers re- 
port that the higher the social status, 
the more important a bedroom be- 
comes, Middle and upper income peo- 
ple are most apt to equip the bedroom 
for non-sleep activities like study or 
reading, or they may add a hi-fi for 
musical enjoyment, On the extreme 
low end of the social scale, according 
to the report, there may be no sepa- 
rate bedroom at all. 


The study also showed that many 
women choose a mattress firmer than 
the one they really want because her 
spouse wants it. “There is a house- 
wifely martyrdom,” and satisfaction 
in letting hubby have his way, the re- 
port states. A more practical and less 
emotional reason cited by many—a 
firmer mattress for the heavier hus- 
band keeps the bed on an even keel. 


Mrs. Homemaker tends to keep her 
mattresses too long—the researchers 
found that women think a mattress 
“will last practically forever.” Since 
many mattresses carry a long term 
guarantee, they are regarded as al- 
most indestructible and the tendency 
is to use a mattress for “just one 
more night that turns into months 
or years additional use.” 

There is a definite trend to twin 
beds, the researchers found, in spite 
of the fact that, many people still 
swear by the double bed. The re- 
searchers note that none of the 
couples who had switched from double 
to twin beds had switched back and 
hint that as we grow older our own 
individuality seeks to assert itself. 

The firm mattress which aids pos- 
ture is apparently here to stay. The 
orthopedic type mattress is looked 
upon as both healthy, comfortable, 
and virtuous and there is a general 
feeling that to sleep on a too soft 
mattress might make one lazy. 


Nov.-Dec., 1958 


HYDRAULIC 


with 


FEED... 


and many other 
new features 


The new D-170 Radial Borer, with its many new 
and improved features, provides greatly increased 
productive capacity and versatility over all other 
similar type machines. 

Its unique hydraulic feed system may be set for 
either automatic continuous or intermittent opera- 
tion, with overloading prevented by an automatic 
safety valve. Through use of the conveniently 
positioned foot pedal controls the spindles may be 
stopped or reversed at any point of the feed stroke— 
a feature that cuts setting-up time and provides for 
greater safety in operation. A simple control valve 


HORIZONTAL 
RADIAL 
BORER 


Designed for many types of 
production boring jobs in wood and 
composition materials, 


permits instant adjustment of feed speed. 

The D-170 is available with spindle spreads from 
1” minimum to either 30” or 42” maximum, and 
vertically from 1” to 5%”, with each spindle quickly 
adjustable for in-line or offset boring. The table 
has an 8” vertical adjustment. 

The machine is especially adaptable to many 
types of multiple boring heads which greatly in- 
creases its hole pattern capabilities. It is also 
equipped with clamping and chip blowing devices 
that work automatically with each stroke. 


@ Write today for Bulletin 204 giving complete data on the D-170—no obligation. 











Built by 





Boring Machinery Specialists 


B. M. ROOT CO. 
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UPHOLSTERED IN “WINK”—Julius Katzman, WORLD'S BIGGEST CHAIR built by world’s biggest maker 
sales manager, Mastercraft Furniture Co., of wood furniture, Bassett Furniture Industries, was 
Omaha, explains to Joan Griffiths sofa recently installed outside a furniture store in Washington, 


cover is of synthetic fiber, not real mink, D.C. Chair is African Mahogany, stands 19% feet high 
although valued at $10,000. and weighs 4,600 pounds. 








DISCUSSING PROMOTION PLANS for Los Angeles Furni- 
ture Mart are Herman Kranz, president, Eddy Feldman, 
managing director and Zepha and E. V. Bogert. The 
Bogerts have been appointed to handle advertising and 
public relations for the mart. 


FOURTH MAJOR ADDITION to Southern Fur- 
niture Exposition Building, High Point, is 
Wrenn Street Wing, shown in this aerial 
view. Structure is seven stories high and 
consists of 150,000 square feet of floor 
space. 


NEW OFFICERS ELECTED by Sealy, Inc., Chicago, leading 
bedding manufacturers are, left to right: Peter D. Brown, 
secretary; Morris A. Kaplan, vice president; E. H. Berg- 
mann, president; and H. F. Kaufman, treasurer. 


























































-_ 


Oo. ® 














see what you can do with 
new POPE &TALBOT 


FLAKE BOARD 


. gree oe ee , » 
mortise it Xx ea 
Dense, long-fibered pe : 
Flakeboard cuts clean- 
ly, without breakage, 
even on compound 
mortises. 











joint it 
Flakeboard has no 
grain; no separating 
plys. You get nearly 
100% utilization 
with splining, dow- 
elling, butt-joining. 





-" , 7 a pattern it 

a A ‘. ; Flakeboard’s solid 
y i c% q ? composition adapts it 

to many design treat- 

ments, with virtually 

no chipping or eroding. 









edge it 
Often Flakeboard 
edges need no 
treatment. Nor- 
mal edge-banding 
techniques apply, 
however, for rigid 
screw-holding, 
or exposed edges. 


Production: multi-platen 
Thicknesses: 3/8, 1/2, 5/8, 


11/16, 3/4, and 1-inch try it Flakeboard is now available for imme- 
Standard size: 4x8 feet ‘ " : P F P 4 
special sizes on order diate delivery. It is engineered in a significant 


Basic composition grades: 


Tak aman eee range of strengths and surfaces, to serve many 
50% flakes-50% shavings P - , 
25% flakes-75% shavings special needs. Write us about your requirements. 
100% Particleboard “ 

Other compositions engineered prices and specifications on request 


on special order. 






3074 Northwest Front Avenue, Portland 10, Oregon 


cae IAND PARTICLEBOARD (} e 3 & TA LB Wy INC. 


forest products since 1849 
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AT PALM SPRINGS MEETING are new officers of Furni- 
ture Manufacturers Association of California, left to 
right: President Richard Sax, Fashion Furniture Mfg. 
Co.; Don Bates, Vista Furniture Co.; Treasurer Hubert 
Jordan, Brown Jordan Co.; and Eddy S. Feldman, who 
was re-elected executive secretary. 


Western Furniture Group 
Holds Annual Meeting 


Subjects Discussed Included Furniture 


Design and Labor Management Conditions 


A WELL-ROUNDED PROGRAM 
of business meetings, the installation 
of officers, and a series of highly- 
enjoyable social events highlighted 
the tenth annual convention of the 
Furniture Manufacturers Association 
of California held recently at the El 
Mirador hotel in Palm Springs. 

More than 150 leaders and friends 
of the industry took advantage of 
perfect weather and the elegant sur- 
roundings of the Palm Springs hotel 
to participate in the three-day meet- 
ing. 

Richard M. Sax of Fashion Furni- 
ture Mfg. Co., known for the tre- 
mendous amount of work he has put 
forth for the industry in recent years, 
was elected president-of the FMAC 
for 1959. Don Bates of Vista Furni- 
ture Co., and Hubert W. Jordan of 
Brown-Jordan Co., were elected vice 
president and treasurer, respectively, 
for the group. Eddy S, Feldman re- 
mains as executive secretary. 


Organized under the direction of 
Feldman and his administrative as- 
sistant, Gene Rothstein, an extremely 
informative program was conducted 
ranging from an analysis of furniture 
design by a prominent psychiatrist to 
discussion of labor management con- 
ditions and group insurance plans. 
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PSYCHIATRIST LOOKS AT DESIGN 


Dr. Eugene Mindlen, Veterans Ad- 
ministration psychiatrist, talking on 
the subject of a “Psychiatrist Looks 
at Furniture Design”, stated that 
there is great social significance in 
the way a woman furnishes her home. 
One’s personality traits and individ- 
uality are expressed in home decora- 
tion—an expression that Dr. Mindlen 
described as “non-verbal communi- 
cation.” 

The average woman realizes she is 
exposing herself to this non-verbal 
communication when she furnishes 
her home, Dr. Mindlen stated, and 
this sometimes leads her to be ex- 
tremely careful. Referring to recent 
studies that have claimed that fur- 
nishing and decorating the home can 
lead to emotional instability in some 
women, Dr. Mindlen minimized such 
neurotic tendencies among homemak- 
ers and stated these are extreme cases 
that have been magnified beyond 
their importance, 

Dr. Mindlen praised the furniture 
industry as representing one of the 
few remaining fields left that caters 
to the creative needs of the public. 

“Human desires are largely un- 
predictable,” Dr. Mindlen reported, 
‘“‘and in home furnishings they lead 





> i aga 


ee 


ON THE PROGRAM at the 10th annual meeting of 
FMAC, were Retiring President Henry Brandler, Execu- 
tive Secretary Eddy S. Feldman, Michael Komaroff, 
labor management authority; and Leon |. Rothschild, 
insurance consultant, seen here at the entrance to El 
Mirador Hotel, Palm Springs. 


to the need for a vast assortment of 
designs demanded by all classes and 
types of homemakers. The multiplicity 
of desires for home furnishings works 
to the advantage of the furniture 
manufacturer,” he continued, ‘“‘be- 
cause it is not necessary to create 
artificial differences to sell the prod- 
uct as in the case of so many indus- 
tries today. The fact that there are 
so many hundreds of small furniture 
plants often is considered a disad- 
vantage. But actually because furni- 
ture is part of a creative industry 
based on the need for fulfilling hu- 
man desires, it opens many advan- 
tageous marketing possibilities,” Dr. 
Mindlen indicated. 

The speaker cautioned, however, 
that although sales potentialities are 
there, manufacturers and designers 
must know their markets and their 
customers, Hence, this entails showing 
furniture in surroundings harmonious 
to general price brackets and design 
characteristics. 


LABOR MANAGEMENT 
AUTHORITIES SPEAK 


Michael Komaroff, labor manage- 
ment consultant, and Eddy §S, Feld- 
man, executive secretary of the 
FMAC who specializes in labor re- 
lations matters, spoke to the FMAC 
convention on Southern California’s 
complex furniture union structure. 
Feldman stated that perhaps no 
where else in America are furniture 
manufacturers faced with such 
complicated and time-consuming la- 
bor problems as they exist today in 
Southern California. He observed 
that not only are there a number of 
active locals competing for member- 
ship among furniture workers, but 
the teamsters have developed @ 


(Continued on Page 23) 
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WOOD TURNED LEGS 


FINISHED COMPLETE 


@ KILN DRIED HARDWOOD 8/4 STOCK 


@ SOLID BRASS FERRULES 
@ HANGER BOLT 5/ 16 OR D 


@ 3 COAT . FINISHES (BLACK, WALNUT, 
BLOND AND MAHOGANY) 


GS 
@ \MMEDIATE DELIVERY — OVER 250,000 LE 
IN STOCK AT ALL TIMES. 


OWEL SCREW 


A CONTINENTAL/SOURCE 
\5¢"at ORIENTAL PRICES! 


Our price list (below) demonstrates that you'll find NO LOWER 
PRICES ANYWHERE for stock turnings. Legs to your specifications 
will reflect proportionate low prices. May we quote to your needs? 


SIZE 1500 5000 
3” 14%2¢ 12%2¢ 
4° 16¢ 132¢ 
wor AT 
19V2¢ 15¢ 
22v2¢ = 18¥2¢ ©= A Re lola(dohcela mine 


24¢ 20¢ 125-27 Fifteenth St., B’klyn 15, N.Y 
26¢ 22¢ 


STerling 8-5500 
10” 29¢ 24¢ | Devt. X30 8 
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fixture manufacturing. 


SHIRT SLEEVE SESSION, with C. F. Logie, president 
presiding, covered machinery and methods in store 


Fixture Manufacturers 
Hold Fall Meeting 


Customer Relations and Machinery and 
Methods Featured at Business Sessions 


‘em FABULOUS AMERICANA 
Hotel in Miami Beach, was the scene 
of the recent Annual Fall Meeting 
of the National Association of Store 
Fixture Manufacturers, where a fine 
representation of NASFM members 
and their wives were present. 

Round Table reports reflected on 
the status of business, labor and ma- 
terials. In comparing September, 
1958 dollar volume with the same 
period in 1957, it was the consensus 
that business was up. The majority 
also felt that business would be good 
during the remainder of this year. 
It was also the predominant opinion 
that business would be better in 
1959. 

It was stated that the availability 
of supplies and materials were 
adequate, with some advancement in 
prices in prospect, according to the 
majority present. 

Approximately half of the mem- 
bers thought that the labor supply 
was sufficient, while the others re- 
ported a shortage. Practically all 
thought that wages would continue 


to advance, and _ correspondingly, 
aggregate costs would rise. There 
was a divided opinion in the increase 
or decrease in efficiency of labor. 

Dick Kaufman, of the American 
Store Equipment and Construction 
Corporation, Muskegon, Michigan, 
served as moderator of a panel deal- 
ing with inter-industry relations. 
Serving on the panel were W. F. 
Aschinger, Jr., of the Columbus 
Show Case Company, Columbus, 
Ohio, A. S. Rovak of the St. Louis 
Fixture Manufacturing Corporation, 
St. Louis, Missouri, Karl F. Weber 
of the Weber Showcase and Fixture 
Company, Grand Rapids, Michigan, 
and Los Angeles, California, 

This session dealt primarily with 
relations with architects, designers 
and store owners. It was decided at 
this meeting that the NASFM com- 
mittee on relations with architects 
and designers should have a confer- 
ence with leading architects and de- 
signers so that certain business 
practices can be explored and im- 
proved, where possible, and a closer 


BANQUET SCENE at NASFM Fall Meeting at Bal Masque Supper Club. 





RECEPTION WAS HELD by National Association of 
Store Fixture Manufacturers at Americana Hotel, 
Miami Beach. 


relationship resolved between users, 
designers and manufacturers of store 
fixtures, 

In the evening, following the 
NASFM Hospitality Hour, the group 
adjourned to the Bal Masque Supper 
Club, where excellent cuisine and an 
outstanding floor show was enjoyed. 


Plant organization was the topic 
for discussion on final day of meet- 
ing. NASFM Vice-President B. W. 
Abrams made a very interesting 
presentation and cited examples of 
both poor and good organization. 
This thought provoking subject cre- 
ated considerable interest in the 
audience, as evidenced by the note 
taking and questions, 


President Logie served as mod- 
erator of the discussion on machinery 
and methods. Among other things, 
he pointed out the advantages of 
having the proper machinery and 
equipment to do the job, and the de- 
pendability and productivity of ma- 
chinery—versus manpower. Follow- 
ing his discussion, an interesting 
question and answer period ensued 
in which individuals brought out 
problems in their respective plants. 


Following the luncheon that day, 
the executive secretary, Robert 
Strauss, reported on NASFM’s “Past 
—Present and Future’. He referred 
to the early formative stages of the 
group back in the early 50’s; the 
meeting of the original nine com- 
panies in the spring of 1955, and 
with subsequent meetings resulting 

(Continued on page 22) 











WEYTEX* has excellent 
surface “hold-out” 
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End table top is sprayed with low luster base coat before grain printing. 


You get excellent coverage 


with WEYTEX* HARDBOARD 


Manufacturers praise the excellent finishing characteristics of 





ree WEYTEX Hardboards. They tell us the light color and outstanding 

HARDBOARD types: surface “hold-out” of Standard WEYTEX make it easy to cover... 

STANDARD saving time and materials. In the above application, a thin coat of 

ene aan volatile paint with 15% solids gives maximum coverage and dries fast. 

nn Smooth, grainless surfaces of Standard and Tempered WEYTEX 

‘ 112" 1/10". 1/8" take and hold all finishes recommended for wood. Lacquers, enamels, 

| 3/16", 1/4", 5/16” clear finishes and stains “‘go on” by spraying, brushing, roller coating, 

| ~ dipping or wiping. This is a production Hardboard that saves money. 
1zes: 

4 ft. x 8 ft. to 16 ft. You will also find that WEYTEX works clean and is easy on cutting 


tools. Panels can be sawed, routed, die cut, planed, shaped and bent 
to short radii. WEYTEX does all these things . . . and more. It will pay 
you to specify this different Hardboard. 


WEYERHAEUSER 


Ne) 
A WEYERHAEUSER 
Silvatek 


HARD BOA R D-s:zm. ixz. 


For interesting facts, write: SILVATEK, Weyerhaeuser Timber Company, Tacoma, Washington 
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ACTION 


steps up sales, brings 
extra profits in 
BED DAVENPORTS 


Seng fixtures offer the features buyers 
want: extra-long sleeping surfaces... 
lifetime, feather-touch Nylon bear- 
ings .. . rounded corners. . . off-the- 
floor mattress storage—plus 


exclusive Levelizer action 


No hammocking — perfect comfort for 
one or two sleepers. You and your 
dealers will sell more bed davenports 
with Seng quality and appeal. 


Other Seng devices for 
Sofa Beds * Extension Tables 
Reclining Chairs * Revolving Chairs 
Platform Rockers 


Te DENG comaany 





CHICAGO AND LOS ANGELES 
General Office: 1450 N. Dayton St., Chicago 











ATTENTION 
SUPPLIERS!!! 


Salesman with lots of enthusi- 
asm for your product wants to 
call on management, design and 
production executives in the fur- 
niture, upholstering and bedding 
industries, This salesman guar- 
antees to call on all your best 
prospects and customers every 
month in all 48 states. Invest- 
ment required to employ his 
services is surprisingly low com- 
pared with the benefits you can 
expect. Let the advertising 
pages of FURNITURE DESIGN 
AND MANUFACTURING be 
your salesman. Call Chicago 
WHitehall 3-4464. 
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KROEHLER BLENDING PLANT offers warehouse space for 110 carloads of 
cotton and ten carloads of blended cotton for distribution to its furni- 
ture plants throughout the United States. 


Centralized Processing Assures 
Cotton Felt of Uniform Quality 


96,000 Pounds of Cotton Felt Can Be Produced Daily 
At Kroehler’s Modern Blending Plant At Memphis. 


In A STREAMLINED, ONE STO- 
ry structure in the heart of the cotton- 
belt at Memphis, Tennessee, is the 
industry’s first cotton blending plant 
owned and operated by a single fur- 
niture manufacturer. 

The 50,000 square foot plant was 
built by Kroehler Mfg. Co. to produce 
a uniform and high quality cotton felt 
for use in the padding of sofas, chairs 
and dual purpose equipment. 

With the opening of the Memphis 
plant three years ago Kroehler could 
directly contro] the blending of va- 
rious types of cotton fibres for various 
uses. 

Concentration of this process at 
one plant instead of blending at in- 
dividual plants has produced more 
uniformity in the end product at all 
Kroehler upholstering plants. 

Kroehler’s Memphis plant uses 
modern, multi-feeding blending equip- 
ment that can handle up to 96,000 
pounds of cotton daily. In addition, 
the factory has warehouse space for 
110 carloads of cotton and 10 car- 
loads of blended cotton ready for 
shipment when needed. 

An important factor in the suc- 
cess of a facility such as this one is 
its nearness to the sources of supply 
for raw material. Kroehler Plant #15 
at Memphis is ideally situated in the 
center of the cotton growing area. 
It occupies a five acre site on Presi- 


dent’s Island in the Memphis River 
Harbor District, This area was devel- 
oped by Army engineers in the Mis- 
sissippi River as part of a flood con- 
trol project. 

Transportation facilities serving 
the island are excellent. Four rail- 
roads are available, plus the Missis- 
sippi barge lines, to move the cotton 
felt to Kroehler’s dozen upholstering 
plants, 

Built at an estimated cost of $300,- 
000, the Memphis factory incorpo- 
rated the newest construction meth- 
ods. Pre-cast, tilt-up concrete panels 
were used in the compact, single-story 
building. A Memphis architectural 
firm, Thomas F, Faires & Associ- 
ates, designed the structure, which 
was built by the local S & W Con- 
struction Company. 

Judging from the rate of Kroeh- 
ler’s past expansion—it now operates 
a total of 16 upholstering, case goods 
and processing plants in the U.S, and 
Canada—any new production facility 
should allow for future growth, The 
five acres at Memphis provide plenty 
of room for the expansion of facili- 
ties, should the company need a great- 
er volume of cotton felt. 

It is pioneering in such areas as 
quality control of the materials for its 
product that has helped make Kroeh- 
ler’s 65-year story of growth un- 
matched in the furniture industry. @ 
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Furniture Design Has 
A Fourth Dimension 


Harvey Probber Expresses His Views on Contemporary 


Design at Merchandise Mart Press Conference 


In MANY WAYS—DESIGN AND 
politics have a great deal in com- 
mon, We yearn for a change in our 
homes much the same way that we 
yearn for a change jin administra- 
tions. This year both yearnings seem 
to be particularly strong. 


Since most of us are directly con- 
cerned with ‘nuturing’ change, I 
think it extremely important that we 
distinguish between change and 
progress. 

Progress is never a straight climb. 
It is a long series of reforms and re- 
actions. Progress is only apparent 
in retrospect. Changes occur when 
the overly conservative grudgingly 
accept some of the new. And the 
weary revolutionary, somewhat re- 
volted by the misuse of his vision, 
groggily accepts something old. We 
seem to be in just such a period now. 

Certainly, this can be a healthy 
time if we have learned well the 
lessons of the last fifteen years, an 
era of reform, when the purest was 


the prophet, the era ‘frivolously’ 
labeled ‘good design’. 
We learned, for instance, that 


beauty is a prime function and that 
purely intellectual design evokes very 
little emotional response. In short, it 
takes a machine to love a machine. 


We found that we could not live 
in rooms composed so precisely and 
meticulously that the presence of a 
human being disturbed the effect. 

And, we sat in the chair that 
flaunted its stresses and strains like 
an oil well rigging, We learned from 
this experience, that no amount of 
structural ingenuity can compensate 
for the loss of loveliness. 

So many of these contrived forms 
were like some overbright people 
we’ve met. They’re amusing at 
parties, but oh the long week-end. 

And pity the impetuous consumer 
who found to his chagrin that de- 
sign, too, has a fourth dimension— 
the intangible quality of aging grace- 
fully. 

Apparently this is a perplexing 
time for the home furnishings in- 
dustry. It is a time of mellowing 
tastes. 

Let’s not make the mistake of 
interpreting mellowness for madness. 
There: will be no great resurgence 
of traditional furniture design. You 
can’t go home again. 
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But we are in a time of transi- 
tion! The question is transition from 
what to what, 

The significant transition is occur- 
ing within the framework of con- 
temporary design itself. Designers 
are finally freeing themselves from 
the ‘dogma’ that has surrounded con- 
temporary design for so long. 

For instance, they no longer be- 
lieve that light scale is right scale. 
The truth is, and always has been, 
that the visual weight of furniture 
is very much a matter of personal 
needs and preferences.—Design ex- 
cellence can be achieved in any 
seale. 

They are no longer deceived by 
design cliches—like, “It should be on 
high legs so that you can clean under- 
neath’*—or—“‘build it to the floor 
so that you won’t have to clean 
underneath”—or—“‘just, slightly off 
the floor so that you won’t have to 


clean at all unless your guests are 
midgets.” 

Designers have also made an 
arresting discovery. Though only 
God can make a tree, the tree does 
not necessarily shed only walnuts. 
When two species of wood are com- 
bined on one piece they won’t in- 
evitably ignite. 

Too often, in our search for ‘new- 
ness’ and ‘freshness’, we overlook the 
essentials. As always, the essentials 
are people, 

Durable contemporary design has 
grown and is growing out of the 
compelling needs of a people satu- 
rated with emotional and material 
stimuli, People who are showing all 
their adaptive powers to cope with 
the tensions of our society. 

Perhaps, we can help them achieve 
an ‘oasis’ of serenity and stability 
in their homes and possibly, their 
lives. a 
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Beautiful seamless legs, tapered or square,in sa 


fruivxenson 


LEGS, 
FERRULES 
FURNITURE 


BRACKETS, 


for 


ANY 


brass, 


coppertone, pewter, chrome and plastic finishes, 3’’ to 28” long. 


to your furniture . 


or tarnish. 





Every leg slim, seamless, strong— 
Beautiful lines and finishes of 
Wilkenson Legs add eye appeal 
. . fit in with 
any home decor. (Seamed legs 
also available at economy prices.) 


All finishes rigidly tested under 


80-hour salt spray — Finishes will 
not mar, stain, chip, corrode, peel 


WILKENSON MFG. CO. 








Wide variety of brackets, flanges 
—legs also sold with weld-on 
flanges. Combination brackets per- 
mit straight or slanted positioning 
of legs. New self-leveling glides 
allow up to 1” adjustments in 
height. 

WRITE TODAY for catalog, prices 
and samples to fit your specific 
needs. We also make legs, brack- 
ets and ferrules to your blueprints. 


2916 West Lake Street, Chicago 12, Illinois 
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Finishes Group Proposes 
Educational Program 


Sales Personnel of Furniture Retailers 


Arres 19 MONTHS OF SUR- 
veys, studies and preparation, the 
Furniture Finishes Educational Com- 
mittee of the National Paint, Varnish 
& Lacquer association has announced 
a program designed to assist retail 
furniture salesmen to sell more 
furniture by selling more “lookers”’ 
and more prospects, 

Surveys and motivational research 
conducted under the sponsorship of 
this committee have shown that 
furniture buying motivation is stim- 
ulated equally by design and the 
color or finish, These surveys high- 
lighted the fact that construction 
and manufacturing details, together 
with the serviceability of the furn- 
iture are taken as a matter of course, 
much as the mechanical sufficiency 
of today’s automobiles are taken for 
granted. 

These surveys have also clearly 
brought out the fact that though the 
color or finish of furniture provides 
half of the buying motivation, few 
retail floor salesmen are sufficiently 
informed regarding furniture finishes 
to be able to use selling appeals 
based on finish or finish knowledge. 
This means that they can only use, 
in their efforts to sell, half of the 
selling features that are inherent in 
the furniture being shown. 

The Committee on Furniture 
Finishes Education proposes to help 
correct this situation by a program 
designed to — 

(1) Educate sales personnel of 
furniture retailers concerning finishes 
and their care—thereby to help them 
use the features of finish as addi- 
tional selling aids— 

(2) Educate retailers’ warehouse- 


To Be Informed Concerning 


Finishes and Their Care 


men how to properly and most, inex- 
pensively prepare furniture for dis- 
play and delivery— 

(3) Educate the retailers’ adver- 
tising personnel on what to advertise 
about furniture finishes and how best 
to advertise these features to create 
sales— 

(4) Educate the consumer through 
store displays on what to expect of 
finishes and on how to care for 
them— 

(5) Encourage the furniture man- 
ufacturer to use his salesmen to tell 
the facts and features of his finish 
and give his recommendation for its 
care. 

The immediate program is en- 
visioned as a two-year undertaking. 
It is being financed cooperatively by 
forward-looking manufacturers of 
furniture finishing materials and 
their raw material suppliers. All 
participants in this far sighted pro- 
gram will be identified in the pro- 
grams publicity and by means of a 
registered seal assigned to them by 
the Furniture Finishes Educational 
Committee. 

This seal will be used by partic- 
ipants on all letterheads, invoices, 
advertising and products so that 
furniture manufacturers may have 
knowledge concerning which of their 
suppliers are underwriting this pro- 
gram designed to assist in the sale 
of more furniture. 

This program is looked upon by 
the Committee as a program supple- 
menting the public relations and 
merchandising program of the Home 
Furnishings Council of America— 
this by reason of its objective of 
making every participating retail 


furniture salesman better equipped 
to turn “lookers” and prospective 
customers into buyers whenever they 
venture into retail furniture show- 
rooms. 

It must be conceded that this is 
truly an enlightened and altruistic 
sales approach—for here are man- 
ufacturers of furniture finishing ma- 
terials and their raw material sup- 
pliers underwriting a program to help 
the furniture retailer sell more 
furniture so that the finishes man- 
ufacturer’s customer—the furniture 
manufacturer—will have more busi- 
ness and will need more finishing 
materials. 

The Furniture Finishes Education- 
al Committee of the National Paint, 
Varnish & Lacquer Association is 
composed of—E. F. Cox, President, 
The Gilbert Spruance Company, 
J. B. Dietz, Director of Sales 
Finishes Division, E, I. du Pont de 
Nemours & Co., Inc., Norman Kelly, 
President, Southern Varnish Corpo- 
ration, W. I. Longsworth, President, 
Lilly Varnish Company and J. A. 
Hager, Chairman of Committee Vice 
President, Grand Rapids Varnish 
Corporation. 
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in the official charter meeting in 
March, 1956 with thirty two members 
signing as charter members. 


He traced the progress of the or- 
ganization since that day—pointing 
out that national meetings, regional 
gatherings, plant tours, NASFM 
publications, bulletins, reports and 
surveys, as well as publicity and 
public relations, have all combined 
with united effort to bring the asso- 
ciation to its present status of 
seventy regular and associate mem- 
bers, 

Strauss stated that the future is 
very bright for NASFM—enumerat- 
ing such fields of opportunity as ed- 
ucation and training of industry 
personnel, standardization in many 
areas, marketing and commercial re- 
search, labor relations, insurance pro- 
grams, cost surveys, and cost ac- 
counting, technical library, statistical 
surveys, product promotion, relations 
with users and designers of store 
fixtures, and credit and exchange 
services. 
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LYON RED BOOK Published since 1876 


Nationally Recognized as the 
Medium for Credit 
Protection 
Credit Reference Books 
Salesmen’s State Editions 


Credit Re 


Experience 


(Pocket Size) Gives Justice to the Dealer 
Weekly Reports and and Protection to the 
Supplement Manufocturer 


LYON FURNITURE MERCANTILE AGENCY 


JOHN J. SIGERSON, General Monager 


forts 
Weekly Interchange of Trade 


Collections 
A National Organization That 


EXECUTIVE OFFICES 
185 MADISON AVE., NEW YORK 16, N. Y. 


Boston 14, Mass. 
Rm. 1112, No. Sta. Indust. Bldg. 
High Point, N. C. ....107 West Green St. 
Cincinnati 2, Ohio ...... 406 Elm Street 
Philadelphia 7, pa...12 South 12th Street 
Grand Rapids 2, Mich. 
Ass'n of Commerce Bidg. 
Chicago 1, Ill. ...221 N. LaSalle Street 
Los Angeles 15, Cal. ..1060 So. Broadway 
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Changeable Shape Chairs 
Predicted By Designer 


Cuairs THAT RISE AND 
fall, harden and soften, re-shape 
themselves at the twist of a knob, 
were predicted by internationally 
known industrial designer Henry 
Dreyfuss at McCall’s 1958 Congress 
on Better Living in Washington re- 
cently. 

“Today, even the best chair is 
only a compromise,” Dreyfuss ob- 
served at the opening dinner of the 
three-day conference, ‘Most people 
are reasonably comfortable in a good 
chair, but it’s almost always a little 
too high or low, a little too soft or 
hard, depending on who’s sitting in 
it,” the designer told 100 home- 
maker-delegates brought to Washing- 
ton by McCall’s from 49 states. 

Comfort-control knobs will permit 
you to raise or lower tomorrow’s 
chair to match the length of your 
legs, ‘‘so short legs don’t dangle and 
long legs don’t have the knees shoved 
upwards.” Dreyfuss explained. “‘You’ll 
re-proportion the back to match the 
natural curve of your spine. You'll 
even turn a knob to make the chair 
harder or softer.” 


Conducting his audience on an 
imaginary tour of his “dream house,” 
Dreyfuss visualized dining tables 
whose surfaces will contain tiny 
temperature control units that will 
keep dinner plates hot or a dish of 
ice cream cold. A push-button will 
raise or lower the table to various 
“work heights, suitable for serving 
dinner to adults or birthday cake to 
seated toddlers.” 

A plea for less clutter in tomor- 
row’s homes was made by the noted 
designer, who has created passenger 
facilities (including chairs) for 
planes and ocean liners and interiors 
for banks and hotels. 
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strong internal struggle among them- 
selves. 

Komaroff predicted that passage 
of right-to-work legislation in Cal- 
ifornia would add great confusion 
to the furniture labor picture. His 
statement was based on the possibility 
that right-to-work laws could lead to 


a manufacturer having on his pay- 
roll, workers who belong to unions 
other than the union representing 
the majority of the workers there. 
He stated this could lead to much un- 
rest and raiding under these condi- 
tions. 


SMALL BUSINESS RELIEF 

Arthur Willis, nationally known 
tax lawyer with the Los Angeles 
firm of Willis, MacCracket and 
Butler, informed the California 
furniture manufacturers how small 
businesses can be assisted through 
1958 amendments to the Internal 
Revenue Code. Willis explained that 
the new law is specifically designed 
to benefit small businesses with ten 
er less stockholders. 

Leon I. Rothschild, insurance con- 
sultant for the FMAC, introduced a 
new major medical expense plan for 
the owners of member firms in the 
association providing improved cover- 
age for catastrophic illnesses. 

Edgar Kennedy, executive secre- 
tary of the Hardwood Dimension 
Manufacturers Association, Nashville, 
Tenn., outlined the stepped up use 
in recent years of dimension lumber 
in the furniture industry and num- 
bered the advantages of its use 
among wood furniture manufac- 
turers, 

Social highlights included the in- 
dustry’s dinner dance, an Hawaiian 
luau, a hunt breakfast, and golf, 
tennis and swimming activities. 












































WHEN YOU'RE IN CHICAGO IT’S... 





Armorica's s _ ig, 


GHEL PRICE oan 


Government 





RITE-HETE 





A SIZE FOR EVERY NEED 
Heat is applied to the sides of the pot—not the bottom—no burning 
no water in base. Thermostat regulated. They provide the most effi- 
cient and satisfactory heat for g 
Made by the pioneer in the field” Ordered and used by various U. S. 
epartments, including the Navy. For more information 


write 
ROHNE ELECTRIC MFG. CO., 24 E. HENN AVE., MPLS. 1, MINN. 


Electric GLUE 
POTS 


Be 





ue, resin, wax, enamels,, tar, etc. 














MANUFACTURING 


COMPANY 
GRAND RAPIDS 2, 
MICHIGAN 








Ze A di and midnight mecca for 
By re and visiting Firemen alike, 
the Chez’s continuous policy of big 
name entertainment has made it one 
of the most famous night clubs in the 
world. 
For Reservations or 
Special Parties 
Call Maitre D’... 
‘Delaware 7-3434 
: Show Times: 
YN 8:30pm & 12:15 
Nov.-Dec., 1958 


FURNITURE DESIGN AND MANUFACTURING 23 











Market Display 


To Feature 


Designers’ Showcase 


Importance of Good Design and Styling in Furniture 


to be Stressed in Joint Presentation by National 


Cotton Batting Institute and No-Sag Spring Company 


SKETCHES AND FULL SCALE 
models of new and original furniture 
designs created by America’s young 
stylists will be featured in the Ameri- 
can Furniture Mart showrooms of No- 
Sag Spring Company during the Jan- 
uary market in Chicago. 

A “Designers’ Showcase,” prepared 
in cooperation with the National Cot- 
ton Batting Institute, will spotlight 
selected entries in a recent competi- 
tion sponsored by the cotton industry 
to find the best new designs for 
furniture of cotton and spring con- 
struction. More than 264 designs were 
submitted by designers in this coun- 
try and abroad. Nine contestants 
shared cash awards of $6,600. 

Six designs will be reproduced by 
the No-Sag Spring Company as actual 
models for showing in a 40-foot-long 
display area at its Furniture Mart 
space No. 647, Fourteen sketches will 
be framed for hanging in the exhibit, 
which will be constructed to create a 
giant shadow-box effect. In addition, 
18 other designs will be available for 
viewing by manufacturers, designers, 
and buyers who visit. the No-Sag show- 
rooms, 

The “Designers’ Showcase,” high- 
light of No-Sag’s 25th anniversary 
display, will occupy much of the 2,700 
square feet of floor space of the com- 
pany’s showrooms. 

Not only will manufacturers and 
buyers at the market be able to study 
and try out models of the furniture 
pieces, but they will have an oppor- 
tunity to discuss design trends and 
production techniques with the de- 
signers themselves. No-Sag Spring 
Company is inviting the designers 
whose work is on display to attend 
the showing and be available for talks 
with interested manufacturers. 
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In making a joint announcement 
with the National Cotton Batting In- 
stitute of plans for the presentation, 
Mr. Gordon Birgbauer, president of 
No-Sag Spring Company, said: 

“Naturally, we are constantly look- 
ing for new ideas and suggestions 
that may help to improve our indus- 
try’s sales through the production of 
well-designed, comfortable, and at- 
tractive furniture. We have long felt 
that our No-Sag springs offered de- 
signers of modern and traditional fur- 
niture maximum comfort and dura- 
bility. We were very impressed by 
the fact that of the 264 designs for 
cotton and spring furniture almost 
one-half specified the use of No-Sag 
springs. 

“We were also impressed by the 
originality and attractiveness of en- 
tries to the NCBI contest, and are ex- 
tremely happy to have the coopera- 
tion of the NCBI in presenting these 
designs to a larger and more varied 
audience during the January furni- 
ture market.” s 


Bock Elected 
NHLA President 


 —_—— BOCK, PROMINENT 
Canadian lumberman, has been elect- 
ed president of the National Hard- 
wood Lumber Association, succeeding 
Howard A. Hanlon. The first presi- 
dent to be chosen from Quebec, Bock 
has long been active in NHLA asso- 
ciation activities as well as Canadian 
lumber organizations. He is managing 

director of Eagle Lumber Co., Ltd. 
NHLA will hold its annual con- 
vention in 1959 in Montreal at the 
Queen Elizabeth Hotel, October 5-8. 
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Effective with 
JANUARY 1959... 


Furniture Design and 
Manufacturing maga- 
zine will be published 
under new ownership 


x¢ 


JANUARY 1959 ... 


will see the beginning 
of a new approach in 
covering the Furniture, 
Upholstering and Bed- 
ding Industries 


Ww 


JANUARY 1959... 


R. A. Helmers, well 
known authority in the 
industry assumes ac- 
tive duty as Editor of 
Furniture Design and 
Manufacturing 


Ww 


1959... 


will be a BIG year for 
the industry and FDM 
will be YOUR eyes and 


ears — 
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Color Is Major Concern 
of Homemaker Panel 


Better Living Congress Voices Tastes 


Quauity, ELEGANCE, GRA- 
ciousness and simplicity were the 
terms most frequently used in de- 
scribing what they want in their 
homes by the 100 homemaker del- 
egates to the 2nd Annual Congress on 
Better Living, the McCall’s-sponsored 
three-day convention at the Shore- 
ham Hotel, Washington, D. C. 

All delegates, and they are from 
all 49 states, are agreed that what 
they try to achieve is an overall 
atmosphere of warmth and simplicity 
that will not only reflect the per- 
sonality of the family but will 
be friendly, restful and_ livable. 
Specifically, some of the delegates 
described this atmosphere as open, 
uncluttered and keyed to an elegant 
simplicity, a feeling of spaciousness, 

A major concern of the delegates 
was color, and they noted that there 
is a definite trend from the strong 
colors, such as hunter green, to the 
neutral and pastel colors, with white 
a growing favorite. The choice of 
color schemes is not dictated by an 
arbitrary fondness for any given 
color, but is controlled by some 
specific problem or goal in decorat- 
ing, as in the case of a favorite 
piece of furniture or a painting or 
the treatment of a window wall pro- 
viding the cue for the color scheme 
of the whole room, 

A second concern of the home- 
maker delegates is their insistance 
upon quality in their furniture and 
furnishings—to the point where they 
will wait and save to buy furnishings 
that will meet their exacting stand- 
ards of quality, These furnishings 
must meet the demands of simplicity, 
must be good in design and simple in 
line, with paintings and accessories 
being used to provide the enlivening 
grace notes. In the buying of fur- 
niture, the women will normally con- 
sult with their husbands and fre- 
quently the two will do the shopping 
together. 

The delegates uniformly encounter 
a frustration in making purchases 
for the home. All too frequently 
they will see products illustrated in 
magazines, will want to make the 
purchase, and will go to the stores 
only to find that the products are 
not handled. 

_ There are other shopping difficul- 
ties, graphically expressed by one del- 
egate in these words: “there ought 
to be a way to determine the hard- 
ness or softness of a mattress with- 
out spending the night in a depart- 
ment store.” 
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Perhaps the most noteworthy fact 
to emerge from the Congress session 
is how very practical and knowledge- 
able women are in matters of home 
furnishings. For example, they are 
not too concerned with what neigh- 
bors think, but will buy the things 


they believe meet their standards of 
quality and suitability for the kind 
of home they want. They are 
thoroughly familiar with brand 
names, particularly in the field of 
furniture, and most of them keep a 
personal file of clippings for informa- 
tion. 

Underlying all the thinking of the 
delegates is their concept of the 
home not as something static, but as 
a living entity that grows with them 
as they grow, and that changes as 
the ideas and ideals of a home 
changes. In a word, the delegates 
look upon the home as an extension 
of themselves, 
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Genuine No-Sag 


accessories can make 


a whale of a difference 


in the quality and life 


of your No-Sag 
springing job 
No-Sag provides all the accessories 


you require for any given job! 
Whether securing a spring edge, 


properly cross-tying No-Sag strands 


or relocating them with special clips 
in the frame — genuine No-Sag 
accessories are essential for quiet, 
comfortable springing — longer 
life for the job, too! 
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NO-SAG SPRING CO. 
Executive Offices 


Detroit 13, Michigan 
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“WHERE TO BUY” 


ADVERTISING & SALES 


Publications 

National Furniture Review ............cccsseeeee (se bhenee~ e 
666 Lake Shore Drive, Chicago 11, Ill. 

SN I oko or na dob eke Aanicathenisantencliiscawasoan 22 


185 Madison Ave., New York 16, N.Y. 
Buyers Market Buildings 


"fs og ne Md, i, a, | 2nd Cover 
666 Lake Shore Drive, Chicago 11, Ill. 


ADHESIVES & EQUIPMENT 


Glue Pots & Tanks 


eh re re ear 23 
24 E. Hennepin Ave., Minneapolis 1, Minn. 


FASTENERS & EQUIPMENT 


Screws 

Semiarh Dam GORA ones cic cccccccccccvsceseseces . 
Statesville, North Carolina. 

Illinois Tool Works, Shakeproof Division .................4.. : 


St. Charles Rd., Elgin, III. 
Staplers, Tackers & Staples 


icin d cone potdicetucs ACO OO ee us 
3750-54 River Rd., Franklin Park, Ill. 


FINISHES & EQUIPMENT 


Air Sanders 
Suntan Pein TOO) Go. occa ccccccccicsiccccvccccess e 


1020 Ninth S$t., Rockford, Ill. 
FURNITURE & FIXTURE HARDWARE 


Drawer Slides & Hardware 


ee GK Wh ccndcbecendcences ctontacnendsnaaes ° 
Grand Rapids 4, Michigan 


Ferrules & Hardware 


Winzeler Stamping Company ..............0..ee00% Seessves “* 
29 Wabash Ave., Montpelier, Ohio 


FURNITURE LEGS 


Wood Legs 

ee Seb ohh bade ADDOWAd Sb edKdSwEAS NEAR SKRERESORS RS bd 
South Haven, Michigan 

Ee STC ane ee eee ee 17 


125-27 Fifteenth St., Brooklyn 15, N. Y. 


Plastic Legs 


Delta Precision Products, Inc. .........ccccccccccccccccccucs ° 
6349 N. Clark St., Chicago, Ill. 


Metal Legs 


EE 
2916 West Lake St., Chicago 12, Ill. 


BASIC MATERIALS 


Plastic Laminates 


Barclay Manufacturing Co., Inc. ........... 00 ccc cece aes 3rd Cover 
Barclay Bldg., New York 51, N. Y. 


Hardboard & Particle Board 


21 


Georgia-Pacific Corporation .................cc ce cee eee 5 
Equitable Bldg., Portland, Oregon. 

PE OS as ssa coos a hee cece Sea eA een ocd 15 
3070 Northwest Front Ave., Portland 10, Oregon. 

Southern Plaswood Corp., Div. Emerite Corp. ................ ' 
1126 Ist Nat’l Bank Bldg., Jackson, Miss. 

re 11 &19 


Tacoma Building, Tacoma 1, Washington 
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Marble Tops 
I en IN ies oo oo oo oasslais orig cis oes ce eleeeieccio's ° 
100 Hudson St., New York, N. Y. 


Wood Mouldings 


Re ORI TI OR isco o 6 6 one, 6 rrereisicceasceees Here nw enoio 23 
Grand Rapids 2, Mich. 


PACKAGING & TRANSPORTATION 


Vans and Trailers 

DU | Bee OEIC On COORD COL OC Mer OOOO C Oar 
Elba, Alabama 

Uncrated Shipping Service 

North American Van Lines, Inc., Creston Div. ...........+.. 
Fort Wayne, Indiana. 

Packaging Materials 


Jifty Manufacturing Co. ... ccc. ccccccc ccc cccccccccccece 
Hillside, New Jersey. 


UPHOLSTERY & BEDDING SUPPLIES 


Pc On NRE oc o5he c,h lo crater (wc aioe otsiistave, oichs ae: aieiesereisy * 
650 Eustis St., St. Paul 14, Minn. 


Cushioning Materials 


II ik bediiesisdy wer cscescacerioss es ciexe 
Michigan City, Indiana. 


Celanese Corp. of America, Textile Div. ..............eeeeeee 
Charlotte, North Carolina 


General Tire & Rubber Co., Polyfoam Div. ...........seeeeee- 
Marion, Indiana. 


National Cotton Batting Institute ............ ccs cece ee eeee 
Memphis, Tennessee. 


Fabrics, Plastic 


PAARL raed IATA REE, 9G e 566656 66 eieeieie cc: creiwierereieiewieres ; 
Philadelphia 34, Pa. 

Fabrics, Woven 

Golding Upholstery Fabrics ............cceeeeeceeeeeeeeees ° 
P. O. Box 1511, High Point, N. C. 


Labels 


Waldoroth Label Corporation .......... cece ee ee ceceeeee . 
1261-1295 Blue Hill Ave., Boston 26, Mass. 
Springs, Units & Accessories 


PN sep tiicnck dames aec wear been enone 4th Cover 
Carthage, Missouri. 


General Steel Products Co. ......ceecccceeee cAteoieweneees  * 
1417 Tryon St., High Point, N. C. 


DIN ooo oso 65.0 bine especies 8. 0'tie 5c Calelexelcinsice 25 
21590 Hoover Rd., Detroit 13, Mich. 


Gag COMMER ccccccccccccecvccvsscccccccccccvceccccecs 20 
1450 N. Dayton St., Chicago, Ili. 


WOODWORKING MACHINERY 
Woodworking Machinery Manufacturers Ass'n ...........065 . 
1900 Arch St., Philadelphia, Pa. 


Buss Machine Works .......... cecesccccccce “meas. * 
230 Eighth St., Helland, Michigan. 


Fay & Egan COmpGny ..cccccccccccccccscceccccesvecesees 
2027 Eastern Ave., Cincinnati 2, Ohio. 


Fenton Moanuiacturing Go. ...cccccccsccccccccccccccccscces 
P. O. Box 4065, Tulsa, Okla. 


RN OCT Te ee ere eT er ee 9 
Roekford, Illinois. 


Oliver Machinery Go. ccscccccccccccccccoccecs Mince, 
Grand Rapids 2, Mich. 


i i i RO CT ee CT Tee 
670 Front Ave., N.W., Grand Rapids 4, Michigan. 


ne NEN oon oo winig n sin'sisis'u:so:5 6a els 00s viele selsierens 13 
York, Pa. 


NPE Fas tly, Tg PORNO Oho noo oder cese wuss gerne 
Greensboro, N. C. 


MISCELLANEOUS 


I 6 eh ees te eri beh sk aRek pRewks Sexe ekeees 23 
610 N. Fairbanks Ct., Chicago, Ill. 
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THIS GREAT TEAM 
) OF ENGINEERS 
* AND SCIENTISTS 
HAVE MADE 
BARCWOOD 

TOPS! 


Behind the success story of 
Barcwood plastic coated tops lies 

25 years of painstaking research 
and testing by a team of experts 

. .. continually striving for 
perfection. The result is a wood 
grain finished surface judged the 
finest in its class. Only Barcwood 
offers all these advantages at the 
same low cost: constant quality 
control from raw materials to 

the finished product. Constantly 
supervised by our top-flight 
engineering and scientific staff. 
Exclusive patterns, grains, finishes 
and colors for your furniture 

line only, cut to your specifications. 
Free consultation service on 

your production problems. Add to 
this the features that make Barcwood 
the standout plastic surface 

in its field: Exclusive Melamine- 

} Silicone “590” finish, is as tough as 
- . science can produce. Flawless 
surfaces that last longer, stay 
brighter, are moisture-protected. Find 
out more about Barcwood . . . how it can 
make your promotional line stand out from 
the crowd and move faster! 
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Introducing the Barclite Designers’ Group... reinforced 
fiberglass panels in decorative and Shoji patterns. We also 
offer designs created exclusively for you. Your imagination 
is your only limit when working with Barclite. 
Examples: unusual sliding doors for cabinets, 
adds a fabulous new look to desk and table tops! 





For Information And Samples of Barcwood & Barclite Write To: 


BARCLAY MANUFACTURING CO., INC. 


cane 08, Miuag Pm 


"Guaranteed by ™ 
Good Housekeeping 
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Calor “STRENGTH of STEEL” wire insulators 


Extra Support Means a MANUFACTURERS NOW 
Better Tailoring SUPPLY CUSHION UNITS WITH WIRE 
INSULATORS —OR CUSHION BAGS CAN 

. H| BE APPLIED IN YOUR OWN PLANT! 
with NO WNING: 


BULKY CRO 


No need to fill cushions with extra, bulky 
padding. Strength of Steel Wire insulators 
provide the needed extra support to keep 
padding out of springs permanently. Cush-« 
ions are easier to tailor and have the flat, 


smooth “Sheer-Line” appearance customers 
like. 


Make the change now! See the big difference 
in tailoring and lower material costs too. 








Wire and Burlap Bags 


Inserting spring unit into wire and burlap 
cushion bag with cushion rack filler. Operator 
can insert 75 units per hour. Rack is adjust- 
able to fit any size cushion... filler rack is 
loaned to you without cost. 


Wire and Rope Cushion Bags 


Padding can’t pack into springs with unit 
completely enclosed in steel wire mesh. 
Millions of automobile and theatre seats 
built with wire insulators prove that Perm- 
A-Lator Wire-Rope Bags give the extra 
support needed for cushions. 





Now Available for All Types of Cushions 


As a service to you, many spring manufac- 
turers now deliver units in practically all 
sizes completely enclosed in Wire Woven 
Thru Burlap Bags. Ask your spring manu- 
facturer or write. Bags can also be purchased 
separately, and applied in your own plant. 


Write for Samples or Send Spring Unit for Us to Cover! 


Perm-A-Lator Wire Insulators made by 


FLEX-O-LATORS, inc. 


CARTHAGE, MO. 
Plants in Carthage, Mo., New Castle, Pa. and High Point, N. C. 








